This first section contains all of the tokens for your messages.  They appear in this section in the order that they appear in your messages.  I recommend that you fill these in on these first few pages first, print them out and then just go through the messages popping in the correct data.

Tokens

{First Name} - This is the personalization code from your auto responder to insert your subscribers first name.

{Report Name} - This is the name of the report your subscriber just requested.

{Support Address} - This is the e-mail address your subscribers e-mail for support.

{Helpdesk URL} - This is the URL of your support website.

{Your Name} - This is your name.

{Your Email Address} - This is your e-mail address.

{Your Web Site} - This is the URL to your website.

{PS 1} - This is your chance to make a final statement or even drop in an additional URL.

{Marketing Issue 1} - The first marketing problem.

{Marketing Issue Solution 1} - The first marketing solution.

{Marketing Issue 2} - The second marketing problem.

{Marketing Issue Solution 2} - The second marketing solution.

{Marketing Issue 3} - The third marketing problem.

{Marketing Issue Solution 3} - The third marketing solution.

{gift value} - The value of the bonus gifts that you are giving your subscribers.

{Bonus 1} - The name of the first bonus gift.

{Bonus 1 Features} - The features the first bonus has.

{Bonus 2} - The name of the second bonus gift.

{Bonus 2 Features} - he features the second bonus has.

{Question 1} - The question you will ask your subscriber to find out more about what they need in your product.

{Action 1} - How your subscriber will use the product.

{Admin E-Mail Address} - Your e-mail address.

{PS 2} - This is your chance to make a final statement or even drop in an additional URL.

{Free Gift Name} - The name of the first free gift.

{Number 1} - The number of people you have to refer to get the gift.

{Testimonial 3} - The first testimonial for the bonus.

{Testimonial 4} - The second testimonial for the bonus.

{Free Gift Features 1} - The first feature for the first free gift.

{Free Gift Features 2} - The second feature for the first free gift.

{Free Gift Features 3} - The third feature for the first free gift.

{Report Name Feature 1} - The first feature for the report.

{Report Name Feature 2} - The second feature for the report.

{Report Name Feature 3} - The third feature for the report.

{Testimonial 1} - The first testimonial for the report.

{Testimonial 2} - The first testimonial for the report.

{PS 3} - This is your chance to make a final statement or even drop in an additional URL.

{Time Period} - How long it's been since your subscriber downloaded the report.

{Free Gift Name 2} - The name of the second free gift.

{Describe free gift’s features and benefits} - The features of the second free gift.

{PS 4} - This is your chance to make a final statement or even drop in an additional URL.

{Report Name Additional Benefits 1} - The first additional benefit for the special report.

{Report Name Additional Benefits 2} - The second additional benefit for the special report.

{Report Name Additional Benefits 3} - The third additional benefit for the special report.

{Cross-sell 1 URL} - The URL to the first cross sell product.

{Cross-Sell Product 1} - The name of the first cross sell product.

{PS 5} - This is your chance to make a final statement or even drop in an additional URL.

{Free Report Name} - The name of the free report you are giving to your subscribers.

{Dollar Amount} - How much the free report is worth.

{Describe Free Product features and benefits} - The features of this free report.

{PS 6} - This is your chance to make a final statement or even drop in an additional URL.

{Problem} - The biggest problem your readers are having.

{Cross-sell Product 2} - This is the name of the third Cross Sell product.

{Cross-sell Product 2 Testimonial 1} - The first testimonial of the second cross sell product.

{Cross-sell Product 2 Testimonial 2} - The second testimonial of the second cross sell product.

{Cross-sell Product 2 Testimonial 3} - The third testimonial of the second cross sell product.

{Cross-sell Product 2 URL} - The URL to the second cross sell product.

{Marketing Issue 4} - The fourth marketing problem.

{Marketing Issue Solution 4} - The fourth marketing solution.

{PS 7} - This is your chance to make a final statement or even drop in an additional URL.

{Cross-sell Product 3} - This is the name of the third Cross Sell product.

{Cross-sell Product 3 URL} - The URL to the third cross sell product.

{Cross-sell Product 3 Testimonial 1} - The first testimonial of the third cross sell product.

{Cross-sell Product 3 Testimonial 2} - The second testimonial of the third cross sell product.

{Cross-sell Product 3 Testimonial 3} - The third testimonial of the third cross sell product.

{PS 8} - This is your chance to make a final statement or even drop in an additional URL.

{Prize Name} - The name of the prize you are giving away.

{Price Description} - The description of the prize you are giving away.

{Contest URL 1} - The first contest URL.

{Contest URL 2} - The second contest URL.

{Contest URL 3} - The third contest URL.

{PS 9} - This is your chance to make a final statement or even drop in an additional URL.

{E-zine Name} - The name of your eZine.

{E-zine Subject} - The main focus of your eZine.

{E-zine Interval} - How often your eZine is published.

{E-zine URL} - The URL to your eZine web page.

{subject matter} - The subject matter of your eZine.

{PS 10} - This is your chance to make a final statement or even drop in an additional URL.

Message #1

Sequence: 0

Subject: {First Name}, thank you for requesting {Report Name}.

Dear {First Name},

Thank you for requesting our {Report Name} marketing report. Prepare to be impressed!

Your first issue will be arriving soon, but I want to make sure that you realize you can contact me if you have any questions or problems with any of the issues that I’ll be sending. If you do, just send an e-mail to {Support Address}, or visit our Help Desk at {Helpdesk URL}.

Sincerely,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 1}

Message #2

Sequence: 7

Subject: {First Name}, did you realize that {Report Name} was THIS valuable?

Dear {First Name},

Here’s your first issue of {Report Name} Sometimes it’s hard to get your arms around some of the more complex marketing issues until they are carefully explained like we do in {Report Name}. Today I want cover three areas that most people have problems with when they first start out marketing. Let’s cover them one at a time.

{Marketing Issue 1}

{Marketing Issue Solution 1}

{Marketing Issue 2}

{Marketing Issue Solution 2}

{Marketing Issue 3}

{Marketing Issue Solution 3}

It’s our goal to make you a real marketing pro and, with these three tips, you’re well on your way!

One last thing for today {First Name}; I have two Free Gifts that I’ll give you just for subscribing to {Report Name}. These gifts are 100% F~R~E~E

If you check around, you’ll find that these gifts are worth as much as {gift value}, but you’re not going to pay a penny!

Here’s what you get:

{Bonus 1}

{Bonus 1 Features}

{Bonus 2}

{Bonus 2 Features}

To get your free gifts just click the Reply button and answer this one question Yes or No:

{Question 1}

Your answer will tell me a lot about how anxious you are to {Action 1} and knowing that means a lot to me. 

If you have any questions, please feel free to contact me at {Admin E-Mail Address}

Sincerely,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 2}

Message #3

Sequence: 14

Subject: {First Name}, Here’s another {Report Name} marketing tip 

Dear {First Name},

Today’s marketing lesson covers the use of F~R~E~E   G~I~F~T~S to induce a customer or prospect to take a specific action.

Rather than waste a lot of words explaining how it works, I’ll just demonstrate it with an actual offer that you can really respond to right now. How’s that for killing two birds with one stone?

Ready? Here goes:

Dear {First Name},

I hope that you are enjoying reading {Report Name}. I not only want to remind you about {Bonus 1} and {Bonus 2}, the two gifts that are waiting for you when you answer the question: {Question 1}, but I wanted to tell you about a really super gift that’s waiting for you, but I need your help first.

You see, {Free Gift Name} is so valuable that I can’t afford to give it away to just anyone. That’s why I reserve it for only those people who are willing to help me out by referring {Report Name} to just {Number 1} people.

If you want to know why {Free Gift Name} is so valuable, take a look at what two of our customers have to say:

{Testimonial 3}

{Testimonial 4}

Because we realize that there is no advertising that comes even close to a personal referral, your recommendation to just {Number 1} of your friends is worth its weight in gold. In fact, your referrals are so valuable to us that we’re willing to give you {Free Gift Name} just for introducing {Report Name} to them. They don’t even have to subscribe.

Just look at all you get with {Free Gift Name}:

· {Free Gift Features 1}

· {Free Gift Features 2}

· {Free Gift Features 3}

And you can get all that just by referring {Number 1} friends!

Here’s all we ask:

1. PLEASE Don’t SP*AM!

Just send e-mail to people that you know and who would welcome information about {Report Name} from you.

2. You can write whatever you want, or you can simply copy and paste this letter that we’ve written for you:

---- SNIP ---

Dear (Friend’s Name),

I recently received a F~R~E~E report called  {Report Name} and I am so impressed by what I learned that I wanted to tell you about it. Not only is it easy to read, but it’s 100% F~R~E~E and it teaches you all of this and more:

· {Report Name Feature 1}


· {Report Name Feature 2}

· {Report Name Feature 3}

Here’s what some other readers think of {Report Name}:

{Testimonial 1}

{Testimonial 2}

You can find out more about {Report Name} by visiting {Report URL} and subscribing for F~R~E~E.

I think you’ll enjoy reading it as much as I do!

(your name)

---- SNIP ---

Do you see how easy and effective it is to use an offer like that to cause your customer or prospect to take a particular action. Marketers do it all the time and it still works! Next time I’ll share another great tip with you.

Oh yeah, I almost forgot -- After you’ve sent your letter to {Number 1} friends, simply list their e-mail address in a message to us at: {Admin E-Mail Address} and we’ll send you your FR~E~E GI FT. It’s as easy as that!

Thanks for helping us out.

Sincerely,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 3}

Message #4

Sequence: 21

Subject: Hi, it’s {Your Name} with another {Report Name} tip.

Dear {First Name},

Today’s tip uses the very powerful “could you do me a favor” method of getting a reader to take an action. 

Most people will be genuinely interested in helping you out, especially when they see that there’s something in it for them.

As usual, I won’t waste words. I’ll just jump right in and show you how it works in real life. And yes, this is a live offer so you can respond to it while you’re learning how power the “do me a favor” approach is!

Dear {First Name}

It’s me, {Your Name}. I just wanted to make sure that you’re getting the most out of {Report Name}.

It’s been {Time Period} since we sent {Report Name} to you and many of our readers are already making money using our tips. How about you? Have you had any success stories that you want to share?

I have another bonus that I want to send you, and you can get it quick as a wink if you’ll just take 5 minutes to help me out.

I’ll trade you a copy of {Free Gift Name 2} if you’ll send me an e-mail telling me whether or not you have tried any of the tips that we’ve shared with you so far and how they have worked. If you haven’t used anything from the series yet, just write and tell me that.

In turn for that bit of information, you’ll get your own copy of {Free Gift Name 2} which offers all of these features and benefits:

{Describe free gift’s features and benefits}

Now that’s what I call a win-win. Just tell me what you’ve been up to and I’ll send you your link to {Free Gift Name 2}.

Thanks for your help!

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 4}

Message # 5

Sequence: 28

Subject: {First Name}, I just found out something interesting about {Report Name}.

Dear {First Name},

It’s {Your Name}. As you know, I regularly contact users who have downloaded {Report Name} to see how they are using {Report Name} to help them make money. In fact, I did that with you just the other day. Well, I’ve been busily reading the answers to my question and guess what I learned?

We didn’t do a very good job of explaining all the ways that {Report Name} benefits you! I THOUGHT we did a good job, but judging by the messages I’ve received, there are a few things that we didn’t make clear. That’s why I wanted to follow up with you today. I want to make sure that you know that just by reading {Report Name} you can…

{Report Name Additional Benefits 1}

{Report Name Additional Benefits 2}

{Report Name Additional Benefits 3}

If you want to see someone who really “gets” Internet marketing, take a look at the web site at {Cross-sell 1 URL}. Not only does this guy have a great {Cross-Sell Product 1}, but he really uses the principles that we teach right here.

So, today’s Tip is really a field trip of sorts ( Just visit {Cross-Sell 1 URL} and learn from someone who I think is a master of Internet marketing!

I’ll be back soon with your next marketing tip!

Sincerely,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 5}

Message #6

Sequence: 35

Subject: {First Name}, the team that gave you {Report Name} needs your help!

Dear {First Name},

Hi, it’s {Your Name}. One of the secrets to our success is the fact that we regularly ask our customers what we can do to make the valuable information in {Report Name} even more valuable, and how you can use that information to become even more successful.

Today I would like to make you a special offer. If you are willing to take just 5 minutes to answer this short survey, I’ll give you a FR~E~E copy of {Free Report Name} which is a {Dollar Amount} value.

Here’s what {Free Report Name} is all about:

{Describe Free Product features and benefits}

And it’s yours if you’ll just click the Reply button and answer these two short questions:

1. What is the biggest issue that you face as an Internet marketer?

2. What haven’t we taught you yet that you wish we had?

Thank you for taking the time to complete this survey. We’ll send you your {Free Report Name} as soon as we receive your response!

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 6}

Message #7

Sequence: 42

Subject: {First Name}, it’s {Your Name} from {Report Name} with a special offer!

Dear {First Name},

Hi, it’s {Your Name}. When you downloaded your copy of {Report Name}, you became a member of an elite family that understands what it takes to get ahead in life. 

In the last issue I asked our subscribers what the #1 issue was that they faced as an Internet marketer. I was surprised to discover that over 75% of the people who responded had the same problem, and that was:

{Problem}

Well, I thought about that for a bit and it occurred to me that {Cross-sell Product 2} is actually designed to address that problem and people love it. In fact, here’s what some of the users say:

· {Cross-sell Product 2 Testimonial 1}


· {Cross-sell Product 2 Testimonial 1}


· {Cross-sell Product 2 Testimonial 1}

Take a trip over to {Cross-sell Product 2 URL} and see if {Cross-sell Product 2} will solve your #1 Internet marketing problem.

Here’s today’s marketing tip:

{Marketing Issue 4}

{Marketing Issue Solution 4}

I’ll be back soon!

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 7}

Message #8

Sequence: 49

Subject: {First Name}, it’s {Your Name} with some good news!

Dear {First Name},

Hi, it’s {Your Name}, the person who sent you {Report Name}. Today I want to demonstrate the power of the “good advice” sales approach.

People appreciate getting honest advice and, if they believe you, they will generally at least follow through to see if your advice works for them. That’s why it’s always important to give honest recommendations when you are using the “good advice” approach. You can’t afford to tarnish your reputation by being dishonest!

I’m going to end today’s message by showing you an actual example of how this approach works:

Dear {First Name}

We are constantly hearing from our users about how much they learned by reading {Report Name}, and how much better off they were after subscribing. 

There really is nothing like success, that’s exactly what many of our reader’s experience day after day.

How about you? Are you experiencing success? If not, maybe it’s not you but what you’re selling that’s at fault. Sometimes we simply latch on to the wrong product. Once you get behind a dog, all you can see is dog butt!

Your see, {First Name}, life is full of fleeting opportunities and sometimes we are so busy, or focused on something else, that we miss the best ones. That’s what I think {Cross-Sell Product 3} is all about. It offers to the perfect opportunity to become successful because it really is a quality product. {First Name}, all you have to do is visit {Cross-Sell Product 3 URL} and see for yourself. You have nothing to lose, and you could end up saying what these people have said:

· {Cross-Sell Product 3 Testimonial 1}


· {Cross-Sell Product 3 Testimonial 1}


· {Cross-Sell Product 3 Testimonial 1}

Of course, you’ll never have the chance to say those things if you don’t visit {Cross-Sell Product 3 URL}  and see for yourself how easy it is to seize this great opportunity by the tail.  

Thank you for being our customer. We look forward to serving your needs for years to come.

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 8}

Message #9

Sequence: 56

Subject: {First Name}, here’s a great idea for {Report Name} readers.

Today’s marketing tip uses the “Contest” approach to enticing a reader to take some desired action. Be careful when you use this approach though. You want to make sure to really award the prize and to choose fairly. Not only can you ruin your reputation by running a “rigged” contest, but it’s also illegal in most places!

Here’s how the contest offer works. Oh yeah, this is a live contest, so feel free to enter as well!

Dear {First Name},

Hi, it’s {Your Name}. Over the past weeks we have written to you several times to notify you of F~R~E~E bonuses and other benefits that you are entitled to just for subscribing to {Report Name}. And we know from our surveys that our readers think that subscribing was one of the best things that they’ve ever done.

So I have a special deal just for you.

Think of this as a “Final Exam” to see how much you’ve learned about the marketing techniques that we’ve taught you.

I’m going to give you three web sites to visit. Simply go to each one and read the offer. Then, after you’ve visited all three, simply send an e-mail to {Admin E-Mail Address} and tell me what you think of each offer and how it was presented.

I’ll choose a random winner from among all entries and award this fabulous prize!

{Prize Name}

{Price Description}

It’s true! One lucky winner will get {Prize Name}. Please only enter once. Multiple entries will cause you to be disqualified, so no cheating!

Ready, here are the URLs:

{Contest URL 1}

{Contest URL 2}

{Contest URL 3}

Remember, after you’ve visited all three, simply send an e-mail to {Admin E-Mail Address} and tell me what you think of each offer and how it was presented.

That’s all it takes to get a chance to win {Prize Name}!

Thanks,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 9}

Message #10

Sequence: 63

Subject: {First Name}, thanks for the suggestion!

Dear {First Name},

Hi, it’s {Your Name}. I love hearing from the people who have read {Report Name} and who use the information make money. This is your last issue and I want to focus specifically on how to build a good mailing list. In fact, I’m going to kill two birds with one stone by not only showing you a great approach to use with people who have already gives you there e-mail address when they purchased something or subscribed to your other lists, but I’m also going to make it a live offer that you can participate in as well.

Before I do that, however, I want to thank you for being a {Report name} subscriber. I’ve enjoyed sharing each lesson with you and I hope that you’ve enjoyed reading them.

Hopefully you will respond to the offer below and this won’t be the last time that we get together!

Dear {First Name}

I love getting together with other Internet marketers. Those people always have great ideas. The latest one idea was presented when I had the opportunity to meet a few of them in person while I was traveling recently.

We had been discussing some of the ways that I market and promote {Report Name} when one of them said “You ought to write this stuff down. I would have made a fortune already if I knew what you know.”

And that’s how I got the idea for my new e-zine called {E-zine Name}. It’s all about {E-zine Subject} and I’ll be sending it every {E-zine Interval}.

I have so many ideas that I want to share with you, but I don’t want to bother you unless I’m sure that you want to hear about them. That’s why I’ve set up this special subscription link. All you have to do is go to {E-zine URL} and fill out the simple form. I’ll send you back a validation e-mail. Just click on the link in the e-mail and you’re subscribed!

Of course, there will be an unsubscribe link in every issue, and I promise that I will never share your information with anyone.

{E-zine Name} promises to be your best choice for learning about {subject matter} and, best of all, it’s F~R~E~E. just go to {E-zine URL} to get started.

I hope to see you as my newest subscriber, {First Name}.

Thanks,

{Your Name}

{Your Email Address}

{Your Web Site}

PS {PS 10}

