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Unlimited Adwords Clicks For Only 1 Cent Each

We're going to talk about how you can get 1 cent clicks on Google AdWords and this is
legitimate and it's for real. As you will find out, there is not much to it, so this E-Book will be
short. | will not fill it with a bunch of fluff that don't mean a hill of beans to you or how it works.
That being said, let's get right to it.

Normally you hear stories of people using PPC on Google and paying up to $10 a click or
even more, well not for us, we're not going to do that at all. I'm going to show you how you
can drive a ton of Dirt Cheap Traffic to your web site. Ok, | said no fluff, and | just created
some, so enough already, let's get to it.....

Step 1: Get free money from Google
First let's see if we can get Google to give us some money. If they will, we can get the first
7500 to 10000 clicks free. This will work even if you already have a Google AdWords account.

Follow these instructions correctly in order to find out.

Go to www.google.com
In the search box enter: google adwords coupon

You should see the link we want as the first option. If not scroll down to find it.
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You're lookmg for new cusfomers. Odds are they're looking for you, too. With a Google
ad, you can be found by people who are searching for exactly what you ..
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As you can see in the picture, the link is http://www.google.com/ads/adwords-coupon.html
They may change this from time to time, so depending on when you are reading this, it may
be something different. Google always seems to have a promotion link though even if it's
something different. Keep searching, you will find it.

Click that link and go to the page. Once there, you will see instructions on the page to enter
your information to set up a NEW Google AdWords account. Just be sure to use an email
address that you have never used in Google AdWords before.


http://www.google.com/
http://www.google.com/ads/adwords-coupon.html

Once you fill this out, on the next screen it will ask you something like: Set up a new account,
or use an existing Gmail address. You can use an existing Gmail account as long as you have
never set up Google AdWords with that email address. So select that option if you like, it will
not hurt what we are trying to do, which is get some money free.

The above step does not have to be taken if you don't want to. All we are trying to do is get
some of Google's money. While it's not a crime since Google allows it, you may be someone
that does not feel comfortable doing it. So don't do it.

Once you get that set up, continue to Step 2.

Step 2: The Settings for your Campaign

Depending on if your account is brand new or you are using an account that is already setup,
is how you will do this step.

Coogle Aaviord

If the account is brand new, it
should ask you to start your first
campaign as soon as you log into
it. So there is no need for you to
click the Campaign button at the
top. For those of you that are using
an older account, click the
Campaign button at the top.

Opportunities Tools and Analysis = Eilling My account =~

All online campaigns

*— Campaegns Ad groups Settings Ads Keyeords o
A Bad deleted campagea = Spgrment = v Cobmra =

Once you have clicked the Campaigns button at the top, you may then need to click the
Campaigns tab that you see in the picture above. Now you will see your list of campaigns if
you have any. Above the list will be another button that says “+ New Campaign”. Click that
button.

Edt +  Details = i As of the time of this writing, when you

click that button, a menu will pop down.
If that is not the case with you, just look
for this on the next page. You need to
[ Search Network only izpidl click on the “Search & Display

Google search and search partners ' Networks” in that menu.

B Display Metwork only

Google's netwark of partn nsites

Online video

Total - Search 7

On the next page of Google, you will get to set up your new campaign. There are a few things
that we want to do here to make this 1 cent click work. | will be showing a lot of pictures from
here out so you know exactly what | am talking about.



First you want to enter a campaign name. Enter what you like here as only you can see it. But
you should name it something that you know what it is in the future.

Select campaign setlings  Create an ad group

[ Type: Search & Display Networks - All features

[General

Campaign name [ campaign | *

Type [ Search & Display Hetworks. « ) Standard - Keyword-largeted text ads for Search and Display Networks

’ ® Al features - All the features and options available for the Search and Display Networks

Leam more about campaign typas

of load sattings from Existing campaigns ~

We want to click the circle beside “All features” so it's filled in.

Scroll on down the page a bit to the next section which is called “Networks”.

MNetworks

MNetworks (7| To choose different networks, edit the campaign type above, or create a new campaign

v Google Search Network 7
Include search partners

v+ Google Display Network 7
(® Broad reach: Show ads on pages that match my primary targeting method 7
Example: Show ads if keywords match
() Specific reach: Show ads only on pages that match all my targeting methods
Example: Show ads only if both keywords and placements match

You want to be sure that “Include search partners” is checked. You also want to be sure that
the circle beside “Broad reach” is filled in.

Now go down a bit more on the page to the next item named “Desktops and laptops, mobile
devices, and tablets”

Desktops and laptops, mobile devices, and tablets

Devices Ads will show on all types of devices by default
To target devices, use legacy campaign setlings. Cerain enhanced features aren't available in legacy campaigns. Leam maore

Switch to legacy campaign settings

We will not do anything with this section. It's really only shown to keep you on track.

Below that section, is “Locations”. This is an important section, so please read this carefully. If
your website, product or service is only made for one or two countries (e.x. USA, Canada),
then only select those countries. If your product or service or website can be used all over the



world, meaning you have a blog with adsense, or your service can be used by anyone or you

ship your products out side your country, then pick “All countries and territories”. Below is a
picture of what | see at the time of this writing.

Locations

Locations Which locations do you want to target (or exclude) in your campaign?

() All countries and territories
(® United States and Canada
(Z)United States

) Let me choose. ..

clude Advanced search

Below locations is “Languages”. Google may or may not try to pick a language or language's
for you. You need to be sure that the only language used is “English”. This is important

because if you are reading this, chances are your website is in English only. | know you may
have translations of your site, but you still only want to use English.

Languages

Based on your targeted locations, you may want to target pages that use these interface
languages:

+ English
* French

Target suggested languages

Languages English Edit

Below locations is “Budget”. This is where we will tell Google that we will only spend 1 cent
per click. Here is what you will see.

Bidding and budget

Bid strategy Basic options | Advanced options

* (@ 'l manually set my bids for clicks

You'll set your maximum CPC bids in the next step.

) AdWords will set my bids to help maximize clicks within my target budget

s Deauit bid © 5 o1

This bid applies to the first ad group in this campaign, which yo

yvoul create in the next step
* Budgel $§ 500 perday

Actual daity spend may vary

You must be sure the circle beside “I'll manually set my bids for clicks” is filled in. We don't
want Google to make that decision for us or we will be paying out the nose for clicks.



The 2 text fields will be blank on your screen so enter the information below...
The Default Bid should be entered as 0.01

The Budget you can set to what ever, but $5 is a good start for a day. That's about 500 clicks
per day.

Once you have set that up the next part below Bidding is “Ad Extensions”. | am not going to
put a picture here because we don't want any of those check boxes checked. Leave them all
UN-CHECKED.

Now you can press the button that says “Save and Continue”. This will bring up the next page
on Google which is “Creating your Ad”.

Step 3: Creating the text ad for your campaign

Now we must write our ad. But first, let's give it a name. On the text box “Ad group name” put
some sort of name so you can know what the ad is about. Only you see this.

+ Select campaign settings Create an ad group

[a Type: Search & Display Networks - Standard

Name this ad group

An ad group contains one or more ads and a set of related keywords. For best results, try to focus all the ads &

structure your account
Ad Group #1 \

To get started, write your first ad below. Remember, you can always create more ads later. Learn how to write a

Ad group name:

Create an ad

Headline Ad preview: ]|
users. Learn n

Description line 1

Description line 2 Mew York
W exa I'II
Display URL Clean and
Students 3
Destination URL 7 | hipetd [

Now let's go through the next 5 text boxes in order....



Headline: This is the bold blue, top part of the text ad. At the time of this writing, you can only
enter 25 characters, that includes spaces. Google will not allow you to use a lot of upper case
words nor will they allow a bunch of punctuation.

Your headline should be informative but truthful. It should also contain a keyword that's
important to you. | am not going to go into writing ads here, | just wanted to help a new person
a bit.

Description line 1: This line is the first line of your description of course. Not much to say
here.

Description line 2: This line is the second line of your description of course. Not much to say
here.

Display URL: | like to only include the www.mydomain.com here. | leave out the http://
because the person seeing the ad will see this.

Destination URL: Usually Google will fill this in for you with the above domain you entered. If
they don't just enter in the domain with the www. In front just like you did above.

Now scroll down the page a bit and you will see “Keywords”. This is where we tell Google
what keywords we want our ad to show for.

Keywords
E Select keywords

Your ad can show on Google when people search for the keywords you choose here, These keywords also
determine which managed placements are good matches for your ads

Tips
= Start with 10-20 keywords
+ Be specific: avoid one-word keywords, Choose phrases that customers would use to search for your products
and senices
+ By default, keywords are broad matched to searches to help you caplure a wider range of relevant traffic. Use
match types to control this.
#+ Leam more about choosing effective keywords.

Enter ane keyword per line. Add keywords by spreadsheet

[=] Categorny: Web Hosting Canada
« Add all from this calegory

i 3

« Add
« Al
« Add
« Add
P « Add
« Al
« Add
« Add
« Add
« Add
« Add
« Add
w Ao

Re-estimate search traffic

Estimated traffic summary
The following are approximations for the keywords above

Based on max CPC: $0.01 and budget: $5.00/day
Sug CPC. 5000 - 5000

web hosling canada
canadian web hosting
canada web hosting
hosting canada
cheapest web hosting
vps hosting

ix web hosting

wab hosling hub
domain registration
cloud hosting
affordable hosting
inexpensive web hasting
cloed wieh hosting

L

The picture above is showing keywords for hosting. The words you enter in the Head line of
the ad, is what Google will use to give you keyword suggestions. That's why it's important to
enter a keyword in the Head line of the ad.


http://www.mydomain.com/

Click the “Add” link beside each keyword you would like to use. This is important... Pick a lot
of keywords, but keep them relevant to your site. | try to use at least 60+ keywords. The more
you use here, the more clicks you will get later. That being said, this step may take you 5 or
10 minutes to complete.

After you add 60+ keywords, the next part of the page is the “Ad group bids”.

Ad group bids
Maximum cost per click (Max. CPC)

You can influence your ad's pasition by setting its maximum cost-per-click (CPC) bid. This bid is the h
can change your bid as often as you like. Try a bid now to get started, then revise it later based an hoy

Default bid 7 $ 0.01
You can set keyword-level bids separately.
Display Metwork bid (optional) § 0.04

Leave blank to use your default bid (or keywaord bids if vou set them). | 7

Save ad group Cancel new ad group

The Default bid will most likely have 0.01 already in the text box. However, Display Network
bid will be blank.

You MUST enter 0.01 in that text box.
Now that you have 0.01 in both text boxes, you can click the button “Save ad group”.

On the next page of Google, you will see your campaign information. Here is a picture of what
the top part of that looks like...

All online campaigns =

= Campaign: Your Campaign Name

@ Enabled Type: Search & Display Networks - All features Edit Budget $100.00/day Edi Targeting: All countries and territories Edit

Ad groups Settings Ads Keywords Audiences Ad extensions Dimensions Display Network -
All but deleted ad groups Segment - Filter « Columns - L= 3 / Search
M Cicks ~ Vs None

When you want to see how your campaign is doing with clicks, click the tab that says “Display
Network”. That's what we will be tracking for these 1 cent clicks. When you click on the tab
that says “Keywords” every keyword listed should have the words “Below first page bid” under
status. This is normal and very ok. Your ads are to be shown on the display network. Below is
a picture of what you might see under the Keywords tab...



+ Add keywords Bt = Detaiy = Bid atrategy - fugiormate *
™ Eypword Campaign  Campaigs hpe Campaign Ad group LATLTE Max. Chcka * Imgr CTR Avg. Cowl Avg. Labsin
Amlibype CPC CPC Pos.
Total - all account OL2E% $0.08 5068 14
™ Search & Display Al fal . 151% 031 S0&2 258 =
Mobaorks
e
wimate
- Seanch & Display Al features Unlimuted i 0.00r% $000 S000 oo
Metworks Hosng
™ Search & Display Al fealures B 0.00% 5000 000 oo -
MHetworks o
First page bid
estimate: $8.25
™ Search & Display Al fealures Unlimraad 0.00r% 5000 000 on -
Hatworks Haa8ng
™ Search & Display Al fgatures Lindimibed =l I 1] Q0 D00% $0.00  S0.00 oo -
Metwarks Haaang
Firsl pan il

Again, just ignore this as we are not trying to focus on paying $5 or more per click. What we
are interested in is paying 1 cent per click. So if you click on the Display Network tab you will
see something like this...

Eat =
- Eayweard Campasgh Ad group Saatua cﬁ ¥+  Clicks [T CTR Awg. CPC Awg. CPI Cedl  Dedl UAL Targeting f41tng
. Managed 2 B0 024% 50.01 02 s002 Target and big
. Managed ST T 50,01 5003 so02 Target and big
- Managed 2 162 1.29% 20.04 012 g0 Target and big
- Managed [1] 0 000% £0.00 5000 5000 Targel and bid
- Man e a—— 40 000% 50.00 5000 5000 Target and big
- kangoed g 4 poos Spo fopa  gaoo Tacaslacd pid

As you can see from the Red Arrow in the picture, you will not always get clicks on keywords.
This is OK... That's why we picked over 60 keywords. The more keywords you pick, the more
chances you have to get clicks. In the example campaign above, | picked about 64 keywords.
This campaign gets on average 50 to 100 clicks per day.

Another way to increase your clicks is to change your bids for all keywords to 2 cents per
click. | have done that in the past when my click rate was low. The reason this will increase it
is because your ad will show more times. That's how Google works, the higher the bid the
more times your ad is shown. So if you really wanted to dominate the Display Network with
your keywords you could make it as high as 50 cents and you would probably be seen by
hundreds of thousands of people per day raising your clicks into the thousands. But keep in
mind, you will be paying 50 cents per click and our whole goal here was to pay only 1 cent per
click.

You now have a completed 1 cent per click campaign. You can make as many campaigns as
you like, and it is suggested that you also make 2 or 3 different text ads for this campaign as
well. This will make Google rotate your ads.

There are other ways to get better targeting as well. Let's talk about that for a few minutes.



Campaigns Ad groups Setlings Ads Keywords Audignces Ad extensions Dimensions Display Nebwork -

+ Change display targeting 2 Placements  Topics Interasts & remarketing  Gender Age

Once you have clicked the Display Network tab, you will see a button “+ Change display
targeting” beside some tabs under the main tabs. See the picture above.

Click on that button. Now you will see a greyish area come into view under this button.

If you click on the button that says “Choose...”
Select an ad group it will pop down a menu (see picture below).

Choose... ~ e Click on your campaign name under

“Campaigns” and then your ad groups will
show on the right side of that. Click on your ad
group under “Ad groups”.

Change display targeting

Select an ad group above to get starfed.

Select an ad group

Choose_._ =

Campaigns: 1 Ad groups: 1

® Your Campaign Name * #Your Ad group name *

Once you do that, it will open a larger box. This box will have many different ways to target
your traffic. Play around with them and see what you can change. It's fairly easy to
understand even for a beginner. Just keep in mind, then more filters you place, the less clicks
you will get, however, the more targeted those clicks will be. So in many ways, less highly
targeted clicks is better than more un-targeted clicks.

| want to throw in one last thing. | wrote this E-Book to help out my clients. | would like to
invite you to become a client of mine as well. If you need or ever need hosting in the future,
please go to http://www.hosthoot.com we offer unlimited hosting for only $1.99 a month. That
is not a promotion or sale, so even if you are reading this in 2025 it will still just be $1.99 a
month.



http://www.hosthoot.com/

| hope this E-Book has helped you out in some way. Please feel free to resale this book or
give it away. It would make me feel better if you sold it for a price though lol. | put a lot of time
and effort in this book so | would like to see you make money from it if you want to. You don't
owe me a dime if you resell it, just be sure to keep my link http://www.hosthoot.com in the
book.

Here are some other places that may help you as well...

Unlimited Hosting Only $1.99/mo: http://www.hosthoot.com

Real Traffic: http://www.eprotraffic.com

SEO Back Links: http://www.eproseo.net

Headers and Banners: http://www.eprobanners.com

| pray that God will bless you, your family and your business, in Jesus nhame, Amen!

“FOrR Gob sO LOVED
THE WORLD, THATHE |
GAVE HISONLY | . |} =
BEGOTTEN SON, <’
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http://www.hosthoot.com/

Ebook disclaimer

by SEQ Legal

1 Introduction
This disclaimer governs the use of this ebook. [By using this ebook, you accept this disclaimer in full.]

?2) Credit
This disclaimer was created using an SEQ Legal template.

A3) No advice
The ebook contains information about Google AdWords. The information is not advice, and should not be treated as such.

You must not rely on the information in the ebook as an alternative to [financial / seo / ppc] advice from an appropriately
qualified professional. If you have any specific questions about any [financial / seo / ppc] matter you should consult an
appropriately qualified professional.

“4) No representations or warranties
To the maximum extent permitted by applicable law and subject to section 6 below, we exclude all representations,
warranties, undertakings and guarantees relating to the ebook.

Without prejudice to the generality of the foregoing paragraph, we do not represent, warrant, undertake or guarantee:

y  that the information in the ebook is correct, accurate, complete or non-misleading;

) that the use of the guidance in the the ebook will lead to any particular outcome or result; or
»  in particular, that by using the guidance in the ebook you will get clicks or make money from the clicks.

o) Limitations and exclusions of liability

The limitations and exclusions of liability set out in this section and elsewhere in this disclaimer: are subject to section 6
below; and govern all liabilities arising under the disclaimer or in relation to the ebook, including liabilities arising in
contract, in tort (including negligence) and for breach of statutory duty.

- We will not be liable to you in respect of any losses arising out of any event or events beyond our reasonable control.

- We will not be liable to you in respect of any business losses, including without limitation loss of or damage to profits,
income, revenue, use, production, anticipated savings, business, contracts, commercial opportunities or goodwill.

- We will not be liable to you in respect of any loss or corruption of any data, database or software.

- We will not be liable to you in respect of any special, indirect or consequential loss or damage.

(6) Exceptions
Nothing in this disclaimer shall: limit any of our liabilities in any way that is not permitted under applicable law; or exclude
any of our liabilities that may not be excluded under applicable law.

(@] Severability

If a section of this disclaimer is determined by any court or other competent authority to be unlawful and/or unenforceable,
the other sections of this disclaimer continue in effect. If any unlawful and/or unenforceable section would be lawful or
enforceable if part of it were deleted, that part will be deemed to be deleted, and the rest of the section will continue in
effect.

()] Law and jurisdiction
This disclaimer will be governed by and construed in accordance with English law, and any disputes relating to this
disclaimer will be subject to the exclusive jurisdiction of the courts of North Carolina, Buncombe County, USA.

9 Our details
In this disclaimer, "we" means (and "us" and "our" refer to) Randy Thomas and/or Host Hoot, ePro Traffic, ePro SEO, ePro
Banners of PO Box 16132, Asheville, NC 28816.
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