MASTERING CLICKBANK
THROUGH
GOOGLE STRATEGIES

TAPPING INTOTHEIARGEST, SOURCE OF
TRAFFIC TO[GAIN][HUGEAPASSIVE PROFITS




Terms and Conditions

LEGAL NOTICE

The Publisher has strived to be as accurate and complete as possible
in the creation of this report, notwithstanding the fact that he does
not warrant or represent at any time that the contents within are
accurate due to the rapidly changing nature of the Internet.

While all attempts have been made to verify information provided in
this publication, the Publisher assumes no responsibility for errors,
omissions, or contrary interpretation of the subject matter herein.
Any perceived slights of specific persons, peoples, or organizations
are unintentional.

In practical advice books, like anything else in life, there are no
guarantees of income made. Readers are cautioned to reply on their
own judgment about their individual circumstances to act
accordingly.

This book is not intended for use as a source of legal, business,
accounting or financial advice. All readers are advised to seek services
of competent professionals in legal, business, accounting and finance
fields.

You are encouraged to print this book for easy reading.
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Chapter 1:

How To Do Keyword Research
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Choosing Your Techniques

Gooagale Kevyword Tool

Utilizing the Keyword Tool to get keyword ideas.
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Further keyword ideas utilizing categories or related

terms.
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This tool includes the following advantages:
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Chapter 2:

Gauging Competition
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Importance of Keyword Research
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Here are some of the key reasons:
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This is why:
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First of all - what is keyword research precisely?
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Now we will explore a couple of the primary

approaches to keyword research.
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First of all we will take a look at high search volume

kevywords.
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Long-tail _keyword targeting as _well

bear severe

drawbacks.
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The profits of targeting Cash words are plenty:
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Chapter 3:

Gauging The Advertising Demand For A Cickbank
Keyword
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The Competition
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To start out, vou will want to type the general niche

subject into Google’s External Keyword Tool.
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You will discover three different settings yvou should

use for vour beginning keyword research:
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How exactly did 1 find the amount of competing

pages?
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We have discovered a Cash word!
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Chapter 4:

Using Wordtracker
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A Tool You Should Know

Wordtracker can:

Using Wordtracker
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Converting Traffic

2 sorts of customers
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How do you think like your customer?
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Think across-the-board and all-encompassing.
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Prioritize for getting the conversion.
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Chapter 5:

Using Paid Tools Like Market Samurai
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A Closer Look

More Elaborate Information

Multiple Search Engines

More Interactive Content

Efficiency
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More Dependable

Effective for SEM
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Market Samurai
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Keyword Research
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Rank Tracker
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Chapter 6:

Paid Traffic On Google Versus Free Traffic On Google
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Adwords/PPC
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Different Choices
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Finding Good Long Tail Keywords
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The Research
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Domain Name Selection
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Your URL
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Chapter 9:

Choosing The Best Product Title For Your Keyword
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Your Product Keywords
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How to discover which products in the Clickbank
Marketplace are worth marketing via SEO?

. 9

-54 -



%

"*3DD

9H

5:1¢

-55 -

%

H 8

H 8

Ul

1/



Wrapping Up
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